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The recent Children’s International Classics Final at Equuleus Arena in Beijing is part of China’s efforts to 
cultivate and encourage young riding talent. PROVIDED TO CHINA DAILY 

London-born Chinese rider Alex Hua Tian is on 
a mission to change equestrian sport’s elitist 
image and make it more accessible for those 
of modest means in China.  XINHUA 
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By WANG ZHUOQIONG 
and CANG WEI

C hina’s football industry has 
applauded retail giant Suning 
Commerce Group’s acquisition of 
a majority stake in top European 

club Inter Milan.
Liu Tong, a senior o�  cial at the Chinese 

Football Association, said the deal provides 
a precious opportunity for Chinese football 
to improve its management and competi-
tion skills.

Suning’s subsidiary, Suning Sports 
Group, signed the deal for 270 million 
euros ($306 million) in Nanjing, Jiangsu 
province, on June 6, sealing the acquisi-
tion of a nearly 70 percent stake from Inter 
Milan majority shareholder International 
Sports Capital.

The deal leaves International Sports 
Capital as the sole minority shareholder at 
the club, with Erick Thohir retaining his 
position as president.

“I’m very excited to have Suning in the 
team,” Thohir said, adding that top foot-
ball clubs such as Inter Milan need strong 
partners for capital support and business 
operations to better compete in the inter-
national arena and serve fans globally.

Zhang Jindong, chairman of Suning 
Holdings Group, said, “With Suning’s sus-
tained investment, the aspirations of Mas-
simo Moratti, the former president of Inter 
Milan, and management know-how from 
Thohir, the club will continue to be a cradle 
and center for leading football players.

“Collaboration with Inter Milan is a mile-
stone for China’s football history and for 
the development of Suning Sports,” he said.

The deal was forged after the fi rst meet-
ing between Zhang and Thohir before 
Spring Festival in February.

Zhang, who visited Moratti one month 
ago in Italy, said, “I was deeply impressed 
by his passion and dedication to football.”

The acquisition is expected to bring to 
the Italian club the world’s largest football 
fan market and Suning’s continuous capi-
tal investment, according to the retailer.

The multi-industry conglomerate has 
been eyeing the rising trend of sports and 
health-related consumption in China.

The group said it hopes to enhance 
exchanges between Jiangsu Suning Foot-
ball Club in China, which it owns, and Inter 
Milan.

Contact the writer at 
wangzhuoqiong@chinadaily.com.cn

Suning 
clinches 
stake in 
Inter Milan

By HU YUANYUAN
huyuanyuan@chinadaily.com.cn

W ang Jianlin has thrown down the 
gauntlet to The Walt Disney Co.

The founder and chairman 
of Wanda Group opened his first 

theme park on the Chinese mainland last month 
— and in doing so proclaimed his company as the 
biggest threat to the new Shanghai Disney Resort.

“Chinese culture led in the world for 2,000 
years, but for the past 300 years, because of our 
lagging development and the invasion of foreign 
cultures, we have more or less lacked confi dence 
in our own culture,” Wang, one of China’s richest 
men, said at the opening ceremony for Wanda City 
in the eastern city of Nanchang on May 28. 

“We want to be a model for Chinese pri-
vate enterprise, and we want to establish 
a global brand for Chinese fi rms.”

Riding the wave
Wanda and Disney go head to head as 

analysts predict fi erce contest in China’s 
booming theme park market

Inside

• See more >> pages 8, 9

“Wanda’s 
pricing will be 
competitive, 
although its 
operational 
experience and 
brand recognition 
may lag behind 
Disney.”
BEN CAVENDER

principal of China 
Market Research Group

>>ROLLER COASTER, PAGE 16

LI MIN / CHINA DAILY

EUROPEAN WEEKLY

CHINADAILY
INSIDE
Experts issue call for 
Manila to negotiate p15

Adecco CEO lives motto 
‘better work, better life’ p31

July 1 - 7, 2016 |  europe.chinadaily.com.cn

VOL 7 • NO         ISSN 2045-7995     £2 • €3 • 3 CHF • 5 TL• 25 DKK • 30 NOK • 33 SEK • 10 PLN • 80 CZK • 700 HUF • 10.36 LT                                       280

By ANGUS MCNEICE in London
angus@mail.chinadailyuk.com

T he British public shocked the world 
by voting to leave the European 
Union on June 23, leaving markets 
reeling, the pound plunging, and the 

UK’s trading partners asking: “What does this 
mean for us?”  

According to analysts and business fi gures 
contacted by China Daily, the Sino-UK trade 
relationship — described last year as entering 
into a “golden era” — is now a web of chal-
lenges and uncertainties, as well as potential 
opportunities.  

In 2013, when British Prime Minister 
David Cameron visited China, bilateral trade 
between the two nations reached $70 billion 
(63.3 billion euros). In 2015, President Xi 
Jinping agreed to over 30 commercial deals 
worth $57 billion during a state visit to the 
United Kingdom and last year bilateral trade 
reached $78.5 billion.  

Following the referendum, several econ-
omists and senior Chinese political fi gures 
voiced their concerns over the destabilizing 
e� ect a Brexit will have not just on the UK’s 
economic relationship with China, but on 
world markets in the long term.

Agatha 
Christie’s
fans add 
compelling 
new twist 

LI MIN /  CHINA DAILY >>QUEEN,  PAGE 16

A STAR 
IS 

GONE
UK-China trade faces a web of Brexit challenges 

but experts also see new hope

“The Brexit 
decision 
will cast a 
shadow over 
the global 
economy. The 
repercussions 
and fallout 
will emerge in 
the next fi ve 
to 10 years.”
LOU JIWEI

China’s Finance 
Minister

>>A NEW ERA, PAGE 6

By YANG YANG
yangyangs@chinadaily.com.cn

L ike many top criminals, she has a string 
of aliases. Call her Lady Mallowan, 
Mary Westmacott, Ajiasha Kelisidi or 
plain, old Dame Agatha Mary Clarissa 

Christie, and in so doing you will have fi gured it 
was “she who done it”.

What she has done is gain a legion of loyal 
readers in China, and as with all good detective 
novels there is a fi endish twist: she’s achieved all 
this from beyond the grave.

The fi rst witness for the prosecution is Shen 
Yijie, 29, a Shanghai IT worker who has lived 
in Hong Kong for more than 10 years. She has 
attended two events at Shanghai’s Tongji Uni-
versity in recent months to mark the 40th anni-
versary of Christie’s death.

Shen, who runs an online fans forum, says she 
was pleasantly surprised by how many people 
showed up to talk about the writer, her fi ction 
and her reception in China since the 1940s “as 
these days Chinese prefer Japanese detective sto-
ries to those written half a century ago”.

However, these latter-day masters come 
nowhere near to Christie in terms of sales. Dev-
otees say that if you tot up book sales through 
the centuries, her only real competitors are The 
Bible and the works of Shakespeare.

In all, 2 billion copies of her books have been 
sold in various languages. Her work has been 
adapted for the screen 180 times, while a new 
adaptation of Murder on the Orient Express is 
reportedly slated for release next year.

Even though far fewer people read classic 
detective fiction than in the 1920s and ’30s, 
Christie’s devotees never seem to be able to get 
enough of the genre and its acute observations 
of human nature in a world in which neat, pre-
dictable order is the norm.

Even after the most brutal of murders, in 
Christie’s world, order appears to be restored 
and readers are made to feel safe again, once the 
culprit confesses to his or her crime, not in the 
face of overpowering evidence, but cold, cogent-
ly presented logic.

“Detectives like Hercule Poirot and Miss Mar-
ple are supremely confi dent about their intel-
lectual prowess, and faced with that, murderers 
are only too willing to admit their deeds,” writer 
Wang Jinwen says. “Such an age is gone forever.”

Zha Liangzheng, aka Louis Cha, the contem-
porary master of martial arts fi ction who writes 
under the name Jin Yong, says Christie is his 
favorite detective novelist, and that he has read 
almost all her novels. What he fi nds attractive is 
her intelligence and logic.
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Even though he was born 
in London and attended 
Eton College, the Chinese 
Olympian Alex Hua Tian 
is the antithesis of the 

stereotypical equestrian athlete.
Rather than exuding elitism, 

the country’s pioneering Olympic 
equestrian star proved thoughtful and 
down-to-earth in an exclusive interview 
with China Daily.

“Elitism is the most significant barrier 
to equestrianism’s development in 
China, so changing people’s perception 
of the sport here is my priority,” Hua said.

“This is a global problem, but China 
is particularly difficult. The perception 
is that equestrianism in China is only 
for the rich and privileged, but in terms 
of the sport’s growth and participation 
that’s not a healthy image.

“China’s middle class is growing 
very quickly. Of course, owning horses 
and riding horses is not cheap, but it is 
increasingly more accessible. There are 
more and more places to be able to do 
it and there are more and more people 
who can afford to do it.

“Marketing equestrianism as a sport 
that is only accessible to the top 0.1 
per cent of the population is not good. 
This is something I’m trying very hard 
to get across when I talk to business 
stakeholders in China. The sport should 
be accessible to everybody.”

When Hua was 18 he became the 
youngest rider ever to compete at an 
Olympics when he represented China 
at the Beijing Games in 2008. Born in 
1989 to a Chinese father and a British 
mother, he started riding at the age of 
4. He won a silver medal in his debut 
at the Asian Games in South Korea in 
2014 and finished eighth at the 2016 
Rio Olympics.

To help change people’s perception, 
Hua is working hard to improve the 
sport’s grassroots experience. He 
believes quality tuition, professional 
infrastructure and suitable horses 
are essential for beginners, and he 
is also working on a charity called 
Horsemanship.

“The charity is all about changing 
perceptions and connecting communities 
with equestrianism,” said Hua, who 
described China’s equestrian scene as “an 
upside-down pyramid” in which people 
only see the top while ignoring the needs 
of those on the bottom.

“We run programmes with as many 
grassroots riding schools as possible. 
And we connect these riding schools 
with children from wealthy families but 
also children from local communities 
who cannot afford lessons.”

China is seeking a successor for Hua, 
and the Chinese Equestrian Association  
president Zhang Xiaoning said the 
group is giving top priority to cultivating 
talented young riders.

Hua suggested the key to producing 
future stars is to let the younger 
generation grow up with horses and 
allow the sport be a part of their lives.

“The biggest difference between 
China and the West is the way the sport 
is structured,” said Hua, adding that in 
many cases equestrianism is merely a 
“part-time hobby” in China. Although 

there are huge clubs that have 200 or 
300 horses, children only train once a 
week or even once a month.

“In the West, people have their horses 
at home, so children look after their 
horses before they go to school. After 
school, they ride. The horses are part of 
their families.”

Hua encourages Chinese children 
who dream of making it big in the 
sport to establish closer connections 
with their animal partners and making 
equestrianism a part of their daily life.

T h e  Fe d e r a t i o n  E q u e s t r e 
Internationale Children’s International 
Classics Final 2017 at Equuleus Arena in 
Beijing provided the latest testimony. 
Co-hosted by the Federation 
Equestre Internationale and 
the Chinese Equestrian 
A s s o c i a t i o n  a n d 
organised by Equuleus 
International Riding 
Club, the four-
day competition, 
which finished 
on Jan 1, is the 
world’s top event 
open to riders 
aged 12 to 14.

The 
competition 
marked the first 
time China has 
been awarded 
the hosting right 
of an FEI final, 
and there were 
20 athletes from 13 
countries and nine 
FEI regional groups 
taking part.

“We have seen 
first-hand just 
how valuable youth 
championships 
and events can be 
and especially how 
important it is to 
invest in and 
inspire the next 
generation 
of athletes, fans, officials, breeders, 
grooms, coaches and the list goes on,” 
said Ingmar De Vos, FEI president.

“I would like to extend my sincere 
thanks to the organising committee 
for hosting such an important event as 
well as all their partners and sponsors 
for investing in the future of equestrian 
sport.”

As organiser of the event, Equuleus 
International Riding Club, the only 
strategic partner of the British Horse 
Society in China, is also the only Chinese 
club to have received the highest level 
of certification both domestically and 
internationally.

It has been working with Hua 
to promote the sport and focus on 
cultivating the next generation of riders 
in China.

“The rapid development of equestrian 
events would be impossible without 
the full support from all sectors,” said 
Michelle Wang, founder and chief 
executive of Equuleus.

“We will continue to do our small part 
in fuelling the future development and 
growth of equestrian sport in China.”

By LIN QI

Zhou Lingzhao, 99, still remembers his best 
childhood friend, a dog his family had in his native 
village in Hunan province.

“The black dog often accompanied me when 
I went into town,” said Zhou, a graphic designer, 
muralist and retired professor from the Central 
Academy of Fine Arts in Beijing.

“He protected me from wild dogs.”
A year ago Zhou was commissioned by China Post 

to design a postage stamp to celebrate the Year of 
the Dog in the Chinese lunar calendar, which will 
begin on Feb 16.

He depicted the dog from his childhood for the 
stamp, pairing it with another stamp for which 
he drew a dog and her puppy from a breed often 
referred to as the zhonghua tianyuan quan (Chinese 
rural dog).

The set of two stamps were issued nationwide on 
Jan 5. Each has a face value of 1.2 yuan (13 pence).

The stamps highlight canine loyalty and a blessing 
of safety, said Li Guohua, the general manager of 
China Post.

The stamps also convey wishes for good fortune, 
as wang, the Chinese word for a dog’s woof, is 
pronounced just like a character that means 
prosperity, he said.

China Post has issued special stamps every 
year featuring the Chinese zodiac animal that 
corresponds to the lunar year since 1980. The dog 
that signifies the coming Chinese New Year is the 
11th animal in this repeating cycle of 12 creatures.

China Post has regularly commissioned renowned 
artists to design stamps for Chinese New Year, 
including Han Meilin for the Year of the Rooster in 
2017 and Huang Yongyu for the Year of the Monkey 
in 2016.

Zhou is hailed as a visual designer of New China.
When he was 30 he and his wife Chen Ruoju 

painted the first portrait of the late chairman Mao 
Zedong that was hung on the Tian’anmen Rostrum 
before the inauguration ceremony of the People’s 
Republic of China on Oct 1, 1949.

Zhou was also involved in the designs of 
the national emblem and the previous series of 
renminbi notes.

This is the second time that he has designed New 
Year stamps for China Post, the first one being a 
dog, too, in 1982. Then, he drew inspiration from the 
decorative patterns and a vibrant palette of Chinese 
ethnic groups.

Speaking about his work, his daughter Zhou Rong 
said: “He has left out the decorative elements this 
time and has adopted a simple and true-to-life style.”

Chinese New Year stamps are still popular across 
the country, although few people today use stamps.

An exhibition showcasing Zhou’s stamp designs 
and all New Year stamps that have been issued by 
China Post over the years has been on at the National 
Post and Postage Stamp Museum in Beijing. 

Creativity 
unleashed 
in stamp of 
authority

Sport confronts
tricky obstacle
Olympic pioneer determined to improve 
equestrianism’s image in China. Shi Futian reports

Zhou Lingzhao (seated) attends a ceremony in 
Beijing to mark the sale of the Year of the Dog 
stamps he designed. A cake bears images of the 
stamps. JIANG DONG / CHINA DAILY


