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Trainee pilots qualify for their
wings in U.S.
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Overseas instruction serves to meet demand at home. Liu Yinmeng reports

Z

hu Cheng was in high school
when he came across Catch Me
if You Can, a biography of Frank
Abagnale, who impersonated a
Pan Am pilot and other professionals.
The Hubei native quickly became
enthralled with the novel’s fascinating
depiction of an aviator’s life.
But when Zhu jumped at the chance
of becoming a People’s Liberation
Army Air Force pilot in high school he
failed to meet the stringent vision test
requirements.
Although he went on to study
atmospheric sciences at Sun Yat-sen
University in Guangzhou, Guangdong
province, Zhu never gave up on his
career goal. So when Xiamen Airlines
came looking for cadets during his
junior year in college he knew this
was his chance to fulfill his dream. He
applied and was accepted by the airline
as a trainee pilot.
Zhu, 24, is now studying at AeroGuard,
a flight school in Phoenix, Arizona. He
is a prime example of the increasing
number of trainees sent by major
Chinese airlines to flight academies in
the United States to meet the demand
for pilots.
Driven by a growing middle class,
China’s aviation market has continued
to expand rapidly, resulting in robust
travel demand and a shortage of pilots.
According to the 2017 Boeing market
outlook, China is poised to become the
biggest domestic air travel market in
the next 20 years.
However, Boeing also predicted in a
2016 forecast that China would need
111,000 pilots and 119,000 technicians
through 2035. In addition, the AsiaPacific region, which leads the global
demand for airplanes, will need 15,130
aircraft by 2035.
David Hsu, vice-president of Pegasus
International Resources, a Los Angeles
company that has provided aviation
services to China since 1992, says the
country needs about 3,000 new pilots
a year, demand that Chinese civilian
flight academies cannot meet, despite
training operating at full capacity.
“The largest flight school in China
is the Civil Aviation Flight University
of China, and it is capable of training
roughly 1,200 to 1,500 students a
year,” Hsu said. “So an additional 1,500
to 2,000 students have to be trained
by other organizations.
“It’s also much more expensive
to train in China, because Chinese

airspace is not fully opened and China
has a big shortage of pilots. So it’s
difficult for flight schools to find the
instructors to teach the students.”
In a guideline issued in 2016, the
central government promised to open
airspace below 3,000 meters (9,800
feet) for general aviation, a sector that
includes all aviation not categorized
for airline or military use. It covers
commercial and non-commercial
activities, such as flying clubs, flight
training and agricultural aviation.
China had more than 300 airports,
1,874 aircraft and 281 general aviation
companies in 2015, the guideline said.
The government pledged to build more
than 500 general aviation airports and
to own more than 5,000 aircraft by
2020.
But because a lot of airspace is
still controlled by the military, the
Chinese flight training industry faces
restrictions, Hsu said. In addition,
development of the general aviation
sector drives the growth of the flight
training industry, but this sector still
has room to expand in China.
To meet the growing demand for
pilots, an increasing number of major
Chinese airlines are sending their
cadets to acquire cockpit skills at
overseas flight schools approved by
the Civil Aviation Administration of
China. There are about 25 such schools
in the U.S., Australia, Canada and in
Europe, according to the CAAC. Since
English is the de facto international

language of civil aviation, most CAACcertified schools are based in Englishspeaking countries.
Students have to pass screening
that tests their physical, psychological
and English-language abilities before
they receive approval to study abroad.
After arriving at the flight academies
they also have to complete different
phases of training to obtain a private
pilot’s license, an instrument reading
license and a commercial pilot’s
license, in addition to courses required
by Chinese airlines, the CAAC says.
AeroGuard, the flight academy
in Phoenix that works with Hsu’s
company, is one of a dozen CAACapproved schools in the U.S. and the
largest flight school certified by the
agency outside China, Hsu said.
The school has been training
Chinese students since 2001, he said.
It now hosts 360 Chinese students out
of the total of 500.
Unlike their U.S. counterparts,
Chinese commercial pilot cadets at
AeroGuard are sponsored by their
airlines, Hsu said. The cost per student
is more than $90,000, depending on
the airline’s training requirements, he
said. Tuition covers living expenses
and courses in a program that usually
lasts for 12 to 15 months.
Scott Sykes, who handles business
development at the U.S. Aviation
Academy, a flight school in Denton,
Texas, said the academy started out
with a class of 25 Chinese students in
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2008. It now has 311 Chinese students,
who comprise 66 percent of its student
population.
“We see China as a large and growing
market,” Sykes said. “Airline travelers
and airline traffic in China have grown
quickly, probably doubling in the past
decade. We think they will double again
in the next decade, which means there
is an immense need for pilots to come
to China.”
Along with the demand for pilots,
Sykes said Chinese airlines also
choose to send their cadets to the U.S.
because of its ability to produce flight
instructors and aircraft, as well as the
many airports to support the training.
Chinese customers of the U.S.
Aviation Academy include China
Southern Airlines, China Eastern
Airlines, Shenzhen Airlines, Lucky Air
and Air China, Sykes said. He could
not give specific figures for tuition
costs but said they were well above
$50,000 a student for a program that
lasts between 12 and 14 months.
A CAAC-certified school in Sanford,
Florida, L3 Airline Academy, has more
than 350 Chinese students, 40 percent
more than in 2016, said its parent
company L3 Commercial Training
Solutions.
Robin Glover-Faure, president of L3
CTS, which has its headquarters in
Crawley, England, said: “Asia currently
has the highest level of growth and
therefore the largest overall demand
for well-trained pilots. Recent research
from Boeing and Airbus has forecast
that 40 percent of new pilots between
2017 and 2036 will fly in Asia. Therefore
we are seeing airlines there expand
their fleets and flight schedules to
meet increasing customer demand,
with the low-fare carriers expanding
at the fastest rate.”
Hsu expects that training will eventually
move to China, but it will take at least 10
years for the Chinese market to resolve
its shortages of pilots, instructors and
airports, in addition to reducing the cost
of aviation fuel and aircraft.
Hsu said: “It is not an easy job,
requiring a very specific skill set and
extensive training to ensure safety and
quality is maintained in the program we
have in place, as well as a lot of different
dedicated resources.
“China is gradually graduating more
students, but the demand for pilots in
China is so high. It’s going to take a long
time.”

Duties kill market for U.S.-produced pig feet, heads
BY

AI HEPING

Feet, heads, hearts, tongues,
kidneys, stomachs and entrails are
parts of a pig that most people in the
United States would shun, but are
considered special in China.
“Chinese consumers have different
preferences than U.S. consumers,”
Dermot Hayes, an agricultural
economist at Iowa State University,
said. “They value different parts of the
animal.”
Those different parts, known
collectively as offal or variety meats,
were an export money-spinner for U.S.
pig farmers last year, with $874 million
in sales to China, the top buyer of U.S.
variety meats for the year.
The U.S. pork industry took a
hit after Mexico slapped U.S. pig
products with a 20 percent tax last
month. China imposed a 25 percent
tariff on U.S. pork in April. Washington
imposed 25 percent duties on $34
billion of Chinese goods on July 6, and
Beijing responded by imposing similar
charges on the same amount of U.S.
products, including pork.
Before the tariffs were raised China
had been the biggest buyer of the two
largest categories of U.S.-produced
variety meats: more than 91 percent
of pig feet (about 175,000 tons) and
96 percent of pig heads (about 42,000

metric tons), according to the U.S.
Pork Producers Council.
China is the fourth-biggest buyer of
U.S. swine products, $1.1 billion last
year, the council said, and the world’s
largest pork consumer.
U.S. pork exports to the Chinese
mainland and Hong Kong from the
beginning of this year through May
were down 18 percent by volume and 6
percent by value, the U.S. Department
of Agriculture said. U.S. exports
probably continued to fall in June and
July, particularly since the second 25
percent tariff was imposed on July 6.
Iowa State University economists
estimate that the trade disputes have
cost U.S. hog farmers about $18 per
hog or more than $2 billion on an
annualized basis from the beginning
of March, when rumors of the Chinese
duties began to circulate, through May.
Most of that loss can be attributed to
China’s first 25 percent retaliatory tariff,
they said.
“U.S. pork meat and variety meat
exports to China have fallen to zero,”
Hayes said. “Moreover, the gray market
through Hong Kong is also closed.”
Ken Maschhoff, chairman of the
board of The Maschhoffs, the largest
family-held pork producer in the world,
told USA Today: “It’s a real big blow to
producers to lose the Chinese market
because of the variety meats. It’s a $30
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million impact to our operation.”
It accounts for as much as half his
profit, he said.
Maschhoffs, based in Carlyle, Illinois,
markets about 5.5 million hogs a year
and operates in 10 states.
Variety meats make up as much as
$5.25 to $5.50 in profit per hog out
of the at least $10 per animal that
producers need to remain profitable,
Maschhoff said.
“I estimate the average hog farmer

can only sustain the losses caused by
tariffs up to two years.”
“We are looking at an $800 million loss
on variety meats alone,” The Washington
Post quoted Joel Haggard, senior vicepresident for the Asia-Pacific region at
the federation, as saying.
China is likely to have little trouble
finding supplies to replace U.S. variety
meat, analysts said.
“The Chinese aren’t going to get hurt
by this,” Maschhoff said.

While tea production and dealing
are now traditional ways of earning
a living in Hetaoba, He Chongxiao
was one of the first villagers to seek
business transformation by opening
a home inn and restaurant in 2009.
The 70-year-old and four members
of his family earn a combined
annual income of 300,000 yuan.
Most of the money comes from
the hotel business, which includes
10 rooms, the restaurant and
a tea shop, but they also lease
2.5 acres of land to tea growers.
The business, which the local
people call tea tourism, has been
adopted by a number of villagers
as Hetaoba’s fame spreads as
a center of tea production with
a clean environment, He says.
Feng Zhongyun, a middle school
teacher from neighboring Chongqing
municipality, recently stayed at He’s
inn after traveling to the village for a
vacation to avoid the summer heat
in the city. A friend recommended
t h e i n n , so Fe n g b ro u g h t a
group of 12 family members
and friends to stay for a week.
“It has clean air and a nice
environment. More importantly,
the area is well known for tea,
so it’s a perfect option for me
as a tea lover,” said Feng, adding
that he and his friends planned
to buy some tea before leaving.
As tea tourism becomes more
popular, the inns and restaurants
in Hetaoba are offering new jobs.
For example, because He is short
of hands for his business he has a
local farmer as his cook, paying
him about 6,000 yuan a month.
“We have all benefited a lot
from the tea industry, which is
the foundation of our village,” He
said, adding that many villagers
have become wealthy and have
built multistory homes, and
more than 90 percent of local
families own at least one car.
Li Jie, general manager of Sipinjun
Tea Co. in Hetaoba, has witnessed
the rapid growth of the local tea
industry, especially in recent years.
He cited his company as an example.
Sipinjun was started in 2006 by
tea processors in the village who
pooled the equipment in their family
factories to form a cooperative.
“However, they encountered
problems finding product distribution
channels and establishing a
brand,” said Li, who used to sell
cellphones in the county town.
“They appreciated my ability in
such areas and invited me to become
a shareholder and work on those
things.”
Twelve years later the company
has grown from a village cooperative
to an enterprise with an annual
turnover of 140 million yuan, and its
business is divided equally between
tea production and tea tourism.
The company produces more than
20,000 metric tons of tea a year,
which is sold in 75 chain stores around
the country. Its tourist business
targets both groups and self-driving
tourists, and offers services ranging
from tea-picking activities to lodgings
and dining.
Sipinjun employs more than 250
workers at its tea bases, mostly
farmers from nearby counties who
earn an average of 4,000 yuan
a month, an attractive income
compared with traditional farming,
according to Li.
“Many bring their whole family
here. Some of the relatives work
at the factory and some at the tea
farms, so everybody in the family
can earn an income. Working here is
much more convenient than working
in faraway cities.”
Workers’ children can study at local
schools.
Chen, the village Party chief, says
Hetaoba has attracted more than
1,300 outsiders looking for ways
to make a living — for example, by
leasing tea fields from villagers or
working for local companies.

Residents of villages in Meitan and
Zheng’an counties sell freshly picked
green-tea leaves. YANG WENBIN / XINHUA

